
Making Money Online



Your ExpectationsYour Expectations

1. Don’t have a website and are looking for more information.

2. Looking to improve your current website.

3. Happy with your existing website and you’re here to find out about 
the latest web tools and strategies.

4. Frustrated with your existing website and you’re considering a new 
one.

5. Not too sure what today is all about.

Could be a few reasons why you’re here today!



OverviewOverview

1. Attracting Motivated Buyers

2. Converting Visitors Into Buyers

3. Evolution of Reporting

4. Aggregation



Attracting Motivated Buyers



How Do You Know If There Is A Market?How Do You Know If There Is A Market?



Sells When You Are Not ThereSells When You Are Not There



Physical Media Must HavesPhysical Media Must Haves

1. Business Cards, Letterheads, Brochures & Stationary

2. Signage On Your Vehicles

3. Signage On Your Building

4. Any Products, Packaging Or Uniforms

5. Yellow Pages, Publications, Advertisements &  Newspapers

5 Physical Drivers to your website

Physical Media



How do I Make Connections Through PeopleHow do I Make Connections Through People

6. Referrals from Customers or Business Contacts

7. Staff to Inform at the end of Phone Calls

8. Staff to Inform at the end of each Meeting

9. Normal Day to Day e-mail

10. Customised e-mail Marketing

Physical Media + People & Networks
+ Email Marketing

5 MUST haves



Other Sites Can Lead Buyers To Your SiteOther Sites Can Lead Buyers To Your Site



How Do I Rank Higher On Search Engines?How Do I Rank Higher On Search Engines?



What Can Email Marketing Do For Me?What Can Email Marketing Do For Me?

1. Increase the effectiveness of communication with:
- Existing customers with latest news
- Existing customers to increase sales by making a specific offer.

It’s all about communication.

Keeping in touch & creating new relationships.

1. People use email more than they use websites.

2. Be targeted about what you say – you have 3 seconds. Only 
deliver information that people ask for.



Email Marketing & Your Website.Email Marketing & Your Website.

This MUST be a permission list.  

Email Marketing provides you with a vehicle for 
connecting with people who purchase, or are likely to 
purchase your product of service, month after month 
after month.



400 hits on the website and doing 
businesses with 5 companies 
within the first few days

500 hits within an hour of sending 
the email



Txt MarketingTxt Marketing

This MUST be a permission list.  



Do Keyword Research Using Google AdwordsDo Keyword Research Using Google Adwords
Motivated Buyers almost always:

1. Type in the location where they 
want to buy a service or 
product

2. Types in more than one 
keyword

3. Visit more than 3 sites before 
buying

4. Visit at least the first 5 pages 
of search results



Research CompetitorsResearch Competitors



Research Your CompetitorsResearch Your Competitors

Competition



Converting Visitors Into Buyers



Web Site Should Be A Continuous EvolutionWeb Site Should Be A Continuous Evolution



Good Product / Service InformationGood Product / Service Information



Learn From The BestLearn From The Best



The Best People to Convert Other Customers The Best People to Convert Other Customers 
are Satisfied Customers or Potential Customersare Satisfied Customers or Potential Customers

• Customer Questions or Feedback
• Written testimonials with pictures below each product

• Video testimonials

• Customers ask questions about the product (like trademe)

• Automated statistics
• Most popular products

• Customers who brought this also brought that

• Invitations
• Send to a friend

• Wedding registries

• Referral programmes

• ECards

Strategies to get the customer to do the work



Integrate With Other Existing ApplicationsIntegrate With Other Existing Applications

Integration into In-house systems

Your Shopping 
Cart

Package Tracking

Mobile

Other Websites



Case Study Case Study –– Kiwi Kiwi AutohomesAutohomes -- MotorhomesMotorhomes
• Increase number of enquiries.

• Achieve higher rankings on the 
search engines.

• Bring website to a higher 
professional level.

• Create a website that contributes 
to the business success.



Kiwi Kiwi AutohomesAutohomes –– the resultsthe results
1. Increased number of visitors

• Average before: 45 visits/day
• Average after: 120 visits/day

2. Five times more enquiries (higher 
conversion rate)

3. Optimised for search engines

4. Currently 58% of business comes via 
the website (used to be 37% before 
May 2003). Reduced Agents 50 - 15. 

5. Tripled the campervan fleet

6. Great  Return on Investment



What Our Clients SayWhat Our Clients Say

www.kiwiautohomes.co.nz



Evolution of Reporting



No ReportingNo Reporting



Traditional Statistical ReportingTraditional Statistical Reporting

Problems
Takes the reports out 
of context.

You have to be 
statistician to 
interpret the data and 
a website guru to 
translate it into 
actionable 
information.

Graphs Tables



Tracker Big BrotherTracker Big Brother
A visual reporting 
tool.

Pinpoints exactly 
what’s working.

Purpose of your 
website is to have 
visitors leave you with 
their details or for 
them to take an action.



Why We Really Called It Tracker Big BrotherWhy We Really Called It Tracker Big Brother
Visual Playback Of 
Every Visitor To Your 
Web Site

Track Last 10 
Visitors, Visitors That 
Have Made An 
Enquiry or 
Purchased Online



The Power of the ClickThe Power of the Click
Every click is  free from 
outside persuasion –
Buyers market

Every click is  intentional

True indication of what 
visitors think

Successful pages have 
visitors click 
somewhere else



Report On MotivationReport On Motivation




	Your Expectations
	Overview
	How Do You Know If There Is A Market?
	Sells When You Are Not There
	Physical Media Must Haves
	How do I Make Connections Through People
	Other Sites Can Lead Buyers To Your Site
	How Do I Rank Higher On Search Engines?
	What Can Email Marketing Do For Me?
	Email Marketing & Your Website.
	 
	Txt Marketing
	Do Keyword Research Using Google Adwords
	Research Competitors
	Research Your Competitors
	Web Site Should Be A Continuous Evolution
	Good Product / Service Information
	Learn From The Best
	The Best People to Convert Other Customers are Satisfied Customers or Potential Customers
	Integrate With Other Existing Applications
	Case Study – Kiwi Autohomes - Motorhomes
	Kiwi Autohomes – the results
	What Our Clients Say
	No Reporting
	Traditional Statistical Reporting
	Tracker Big Brother
	Why We Really Called It Tracker Big Brother
	The Power of the Click
	Report On Motivation
	  

